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Abstract

Gastrotourism is one of the important segments of the global
tourism industry. Travelers are increasingly looking for authentic food
and food-based experiences, which is facilitated by online platforms.

Digital marketing allows culinary destinations, restaurants
and food establishments to showcase their offerings, engage in
interaction with potential travelers, and more.

Modern catering establishments are trying to actively use
social networks in their activities. This is due to the fact that
today consumers spend more and more time on social networks,
from which they receive interesting and diverse information. As
result, social networks have become an important tool for business
companies, which ensures the attraction of target customers and the
establishment of long-term relationships with them.

The use of the Internet and other information and communication
technologies is ushering in a new era of the global economy. Social
media continues to expand and exerts a significant influence on
various social and economic dimensions of the hospitality and
tourism industry.
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