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Mohamed Omar b@odos ,Role of movies to promote cultural
heritage tourism in Egypt“

126



Art Science Studies Ne2 (98), 2025

0963067900L ©gx0bogos: J0bmbs s Hn®odal méol o moge-
®™Mdd MmMo Loygnbol 302688y bempnsmné 393609t gdgdl 8gndhbgsy-
™o 56 Eahhgbosm. s¢bodbym LogombBy yndepmgool godobgommy-
ool dm3yze oo o bobotagdmm Bgwgan, Gmamby 53306 onmo
(6rndgmog d0Bbo@ obobogl 3mbitgdnm dodotronmgdgddyg 3obm-
O608dol gogmgbols Bgazolgdoly), sbggg mgmGogmo (g3gbm3dgbols
agobbomge g3mbmdognto s Lmgomgnmanénmo 3g6hb3gddogo-
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¥ Marktforschung und Statistik.
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mogo 4 g0do/ DC LEONINE
998960
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00 - 306080 - Logg&vbagmols Hmedsbalbo goadomado, Gm3gmog
296 300093 30dHmE 30mama 330039y m Fogbdo 306030l mzmolsd-
Fmdmols Godo®o®. 3gdwga smgdLebotg opded (30383 o dz0m-
3s) doydmgbgl ol ,Lodo I3t ©s ,domo 393gmogdom®. 3o-
6080 - Jogmodo - ,gqdbammpBog0s” o Gmamdg 39306gmg0 93dmAL,
»©OqbobFenmo, Gm3gmog 37xsd 3gbmob sénl®. mydgs, 306 oggad-
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-9 mo y39modg dmdgmatrgem dmy, mdgemBgs o6 Fyogds 3obm-
dmygetrgmms bagdoto. 3gmpbndyg gdomol 3660880 goomgdgdols
3a0mad0 goboe Hdobiymo gomdgdobsmazol bohggbgdgmo mdo-
99Hgd0: 1. demgdbebotyg 1ll-0b bowo; 2. 3sgmy getboag; 3. 3bsmmoms
(306 33mogms) dphamog; 4. Ggbhmésbo - Terra Nera; 5. hogéo Ge-
d0bmb mebsdgotmay bogbmoo; 6. Rue de >Abreuvoir - dggmmo doto-
Bob mmodobgbo gnhe; 7. andbgddptgol domgoo; 8. Jardin Du Palais
Royale (3ogmg Gmoogmols domgdo); 9. Café de Flare (30939 ©g ganmto
3b6mdom0s, Hmamg 306080l géhm-ghomo ndggmabo gogolb bobmo);
10. Le Grand Véfour - 860l gbhom-ghomo 1dggmabo s godmdhgymo
Gagbhmeebo 3060880, dodmagbol mto godbigmogom, oobggfomo
3gbogmo o Bmoddgdoeze obihghogéoom; 11. 3obmgmbo; 12. Hotel
Plaza Athénée - 36gbhozmm 3mbhgbols godBo&By dgdsty gmedn-
o Labindhm, dmdgmog 8330603300900 ,gdomo 3660330“ bobob
00mb3globodbomogob.

©ol33bols Lobom, Logodmggmml dogh dbmamom 3obml gob-
3000650530 Jghobomo Famomols gomgomolfobgdom, dghgmsy
bogeGmzggmmb fadm3gdedhmdmgdobs o gowgdol dogéh mebsdge-
6O ™39 3nb PN Gntoddol gobzometgdedo domFynmo 3608369-
mm3obo Jggagool 3odmygbgdom, dgbedmgdmow dogohbog Bmgo-
960 Jgminérnm dhdo 0bmgogondo ggmomgdgdol dghebs - bo-
3maBenhm 3rmatedsado 30bmaomagdal hggbgos s dsmo sbsmobo
3bmdomo bymmgbgdemdgmmbggdabes ©s dndobigdol dmboFomam-
dom. gb Bgbodmgdmmdss, dogérvd dob goblbsbm®zogmgdmem bogo-
o bo3dom 335moggognyto dhmdolb gofiggo.

0¢bodbynmo 0bogoshogol 3Groghogsdo ©obebghgow Lodothmo
838@360 ombolidogdgdol mebdndwgztrnmop gobbmégngmades:

30860l dobemFgzo pbos Bgothgl ol Jymeménmo dnHgdo,

Gmdmgdog  9G03ohHghosmndo Inmipnépmo 353330060gmool

O60LEHdLOMmZ0L goEbmdsl gdbobytrgds, Mowasb Jobmbgmma-

Bgdo ghol bymogto 393330069md0l bofogmoay;

3g6hgnmo gomdol hzgbgde e dobBy obmbool gedstrmgs va-

hgmzg Gorgmo pmbolbdogdss o 30Bbol dobomFgzom begobms

60g0 Logombgdol gomzomolbfobgde:
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g3o3dols Bgehggzobel p3odongbmos Hbs dogbodml mgdol oddy-
dmmdol, ngol LFmeew godndqosl o mebsdgotrmzgmoslmeb
303306;
g30em3dol hggbgdol hdbosnéo ghomgdol goodegos. metgdsbols
0¢ddol Jgbodamgdoammogdn: GopGgdo o domo deddol gomago-
olbfFobgde o o.8.
Lo Nbos bobmb gomdo dH7c0LHgd30? Jobmmgomtdo oy bab-
O3 mb L3ggoomn® etd8d0? Jgbodmgdgmos ;g 96d Bogm-
dobs hggbgds 30b3odal, ob L3ggodsmmmdo gmbolidogdol hodotgdol
©6OmLb? ggomdl sggomgdmem nbos Fotndmggl bdggosmoabiho -
306m3mby, 96 J0bmygtonozmbo;
HamM3gMehmdds ©esEaobml dobo hotmzol o@gdomo ©s
1o6ymi0mo 39©9agd0. 5303l Pbes ©ogmIml ssbmmgdom
™0 bosmo s 8dgbogy wobgnbosl;
g03dols bohggbgdmo oEgomydo MM ol dgmtg bobgge-
0. 3obbogym&gdom, 30b33ol g3y 96 3obddmdnlsl;
dgbodmgdgmos 3nmbptrnmo hutol emb 3thmgmedsdo ghmo
ob goblbogymegdnm 8gdmbggzedo ©edwgbody gomdol dghobs. bo-
0bhgtgbm 0dbgds dobo gobbméngmgds obgm sgomgddy, bowog
bogmados gobotommdol badgomgdgdo o @Hndobhgol gddbgdom
hmol godmygbgdol 3Grmdmgdgon bogmodmb, dobhmdomaw, 20:00-
23:00 bssomols dmbsgzgm3o.
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Information technologies create the conditions for the positioning
of museums in the Internet space, which unconditionally indicates
the multifaceted expansion of their communication sphere:

in the scientific field;

in the professional museum society;

in the society of private collectors;

with potential visitors;

With potential benefactors and donors.

Niko Kvaratskhelia,
Professor of Saint Andrew University of Georgia
The Georgian film industry and tourism

GEORGIAN FILM INDUSTRY AND TOURISM

Keywords: Film tourism, Set-Jetting, Screen Tourism, Movie Induced
Tourism, Film industry, Tourism industry

Abstract

The report deals with issues of the development of two industries
important for Georgia: the Film industry and Tourism. The experience
of developing this type of cooperation abroad, as well as the socio-
economic effects of its implementation, is discussed. As we have
already mentioned, film tourism develops at the intersection of two
sectors of the economy - tourism and the film industry.Films and series
appear as promoters of various forms of tourism; they promote them,
and the works of the film industry, in turn, represent the promoters of
specific shooting locations. In maost cases, the infrastructure created
for film production is used for tourism purposes.

Film tourism is a type of cultural tourism based on watching films,
including feature films, TV series, or animated films, to visit the
places shown in them. Tourists are interested in the places where
filming took place (including movie studios), which may not match
the ones filmed in a movie. Tourists are interested in theme parks
that recreate the settings of movies.
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Georgia attracts both Georgian moviegoers and foreign tourists,
many of whom visit the capital of Georgia, as well as beautiful
natural landscapes, creative routes, and attractions. These images
stay in the viewer’s mind and trigger them to travel.

“Film-induced tourism” is a concept that refers to the study of
tourists’ visits to destinations or tourist attractions that are depicted
in motion pictures, television series, or promotional videos. This
phenomenon belongs to the research field of “film-induced and
destination brand image”, which has recently been introduced.’

The study “Cinema and Tourism” on the example of the capital
of Spain is extremely interesting: Diego A. Barrado-Timdn, Antonia
Sdez-Cala, Tourism in large cities: Madrid Case (Spain), 2020.? Urban
tourism revives film tourism, giving it a new impetus.

One of the leading countries to undertake in-depth research and
provide state-level recommendations on film-based tourism is the
United Kingdom. The main finding of this research is that both film
and television contribute to the wider branding of UK people, society
and culture, which has a very strong influence on the desire to travel.?

Considering Georgia’s contribution to the development of world
cinema, as well as using the significant results achieved by Georgian
tour operators and guides in the development of modern cultural
tourism, we consider it possible to make innovative changes in some
cultural tours - showing movies in the travel program and analyzing
them with the participation of famous artisans and tourists. This is
an opportunity, but to realize it, it is necessary to perform really time-
consuming and quite qualified work. In the final part of the report,
recommendations are given for taking the necessary measures to be
implemented in practice.

' Cardoso, Estévao, Fernandes, Alves, Tourism, 13(3), 2017.
2Barrado-Timdn, Sdez-Cala, Cinema.
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